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ART SHOWS: NOT FOR THE TIMID 
Strolling through an art show, you might think that the lifestyle 
of an artist is one to be envied: a series of days doing what you 
love, with an occasional show that could be considered a mini 
vacation with a little business to handle. 

This is a good time to clear up some misconceptions. The only 
thing true about the words above is “doing what you love”. If 
you didn’t love creating art, there are plenty of other careers/
hobbies that would be easier, more lucrative, or less time-
consuming. 

At any art show, while it looks like artists in every booth, you 
are also seeing a wide variety of other backgrounds: profes-
sional artists, artists who also have full-time jobs outside the 
art world, artists who are also parents of young children, retir-
ees who now have the time to pursue activities only dreamed 
of before, to name a few. Needless to say, for some of these 
groups, non-art responsibilities take a huge demand on re-
sources, particularly time available to work on art. In fact, it is 
not unusual for parents to finally be able to pull out the art 
supplies after their children have gone to bed or for people 
who are employed full-time to only be able to work on their art 
during the weekend or days off.  

Preparing for a show is a process in itself. Alabama has two  

two basic “art show seasons”: spring and fall. At 
the end of each season, an artist will start plan-
ning which shows to do during the next season. 
Determining factors may include scheduling, 
cost to enter, location, number of days the 
event is held, and whether the type of art pro-
duced is appropriate for that show. Prior experi-
ence with a show will help determine whether 
or not to do it again. Then there is the question 
of how many shows to do? While the art show 
seasons are fairly short (March/April/May or 
September/October/November), there is a 
temptation to do as many as possible to “make 
hay while the sun shines”.  However, the 
amount of available inventory must be consid-
ered, as well as physical endurance.  

Before the first show, it is important to consider 
the set-up. Is it indoors or outdoors? What size 
is the space? Is all of your equipment in good 
condition (and clean) or are replacements nec-
essary? If there are new products, is new equip-
ment necessary to show it off appropriately? 
Will it all fit in the car?  

The week before the show is always hectic as  

CONTINUED ON PAGE 3 
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NORTH ALABAMA 

BLOOMIN’ FESTIVAL ARTS & CRAFTS 
   April 20 & 21 
   St. Bernard Prep School, Cullman 
   Info: http://www.bloominfestival.com/ 
 
ART ON THE LAKE 
   April 20 & 21 
   Guntersville 
   Info: http://www.artonthelake-guntersville.com/ 
 
ARTS MARKETPLACE at PANOPLY ARTS FESTIVAL 
   April 26 – 28 
   Huntsville 
   Info: http://www.artshuntsville.org/our-programs/
panoply-arts-festival 
 
 

GREATER BIRMINGHAM AREA 

ART ON R MOUNTAIN 
   April 6 
   Ruffner Mountain in Birmingham 
   Info: http://www.eastlakearts.org/art-on-r-mountain 
 

MONTEVALLO ART SHOW 
   April 13 
   Orr Park, Montevallo 
   Info: http://www.montevalloartscouncil.org/ 
 
MOUNTAIN BROOK SPRING ART FESTIVAL 
   April 20 
   Crestline Sports Field, Mountain Brook 
   Info: http://mountainbrookartassociation.com/ 
 
MAGIC CITY ART CONNECTION 
   April 26 – 28 
   Linn Park, Birmingham 
   Info: http://www.magiccityart.com/ 
 
SPRING ART SHOW (Hoover/Shelby Art Association) 
   April 27 
   Chelsea City Hall, Chelsea 
   Info: http://www.hoovershelbyart.com/ 
 

CENTRAL ALABAMA 

CALICO FORT ARTS AND CRAFTS FAIR 
   April 13 & 14 
   Fort Deposit, South of Montgomery 
   Info: http://calicofort.com/ 
 

ALABAMA FLORA AND FAUNA ARTS FESTIVAL 
   April 20 
   Lanark in Millbrook 
   Info: http://www.alabamawildlife.org/stewardship/?
pageID=45 
 

AUBURN CITY FEST 
   April 27 
   Kiesel Park, Auburn 
   Info: http://www.auburncityfest.com/ 
 
TROYFEST 
   April 27 & 28 
   Downtown Troy 
   Info: http://troyfest.com/ 

 

SOUTH ALABAMA 

PINEY WOODS ARTS FESTIVAL 
   April 6 
   Enterprise State Community College Running Track, En-
terprise 
    
ARTS ALIVE 
   April 12 – 14 
   Downtown Mobile 
   Info: http://www.artsalivemobile.com/ 

APRIL ART SHOWS 
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ART SHOWS:  

NOT FOR THE TIMID 

Continued from page 1 

final preparations are made. Art needs 
to be selected, priced, and packed to 
keep all the pieces in perfect condition. 
Table clothes need to be ironed (my 
favorite), pictures need to be framed, 
business supplies may need to be pur-
chased. A checklist is almost mandatory 
to be sure nothing important is left at 
home. Then it is time to load the car – 
and this can be the biggest challenge, 
as sometimes there is only one way 
that all the equipment – and the art – 
will fit. The weather forecast is im-
portant also as it will determine dress 
(for hot or cold), the need to anchor 
down tent or art (wind), or some kind 
of protection from rain. 

Arriving at the event, it is now time for 
unloading and setup. The best situation 
will be when the car is allowed close to 
– or even beside – the booth location. 
But most often, parking will be some 
distance away, so all art and equipment 
will need to be hauled from the car to 
the booth site. Rain or heat may misery 
to this part of setup. At last the artist 
will be able to set up their booth and 
have a moment to catch their breath 
before, hopefully, their booth will be 
filled with enthusiastic customers.  

At the end of the day, it is time to re-
pack everything (hopefully a lot has 
been sold!), take it back to the car, and 
head home, where the car will need to 
be unloaded. Then, after a good night 
sleep (or two), the cycle will begin 
again as preparations for the next show 
begin. 

So, as you walk through the art show, 
please keep in mind that the artists 
have done a huge amount of work to, 
not only create their art, but also arrive 
and setup their space so everything 
looks perfect! 

WEB PAGE OF THE MONTH… 
 

Sometimes, as you search the web, you run across a site that is truly 
interesting and worth sharing. This month I have run across one that is 
full of wonderful thoughts… 

 

TEACHING ART IN ALABAMA 

http://teachingartinalabama.blogspot.com/ 
 

This blog, written by a high school Art teacher in north central Alabama, 
Beth Bachuss (Austin High School), includes some very thought-
provoking articles – ideas that she shares with her students.  

While there are articles pertaining to teaching art, and about art in par-
ticular, there are also some that she uses as a basis for AP Art History 
discussion. In particular, the Feb. 28 article, “Creating Believers”, shares 
that, while art is mainly about the components (including composition), 
it is also about communicating an idea to the viewer. Also, scrolling 
down to August and September of 2011, are 2 articles about Who Owns 
Art. These are definitely worth reading as they apply directly to our cur-
rent culture and history.  

I advise visiting this site when you have time to read these entries and 
others that Ms. Bachuss has shared. 

 

Your Art/Your Business 
 

THINK SMALL 
 

It is no secret that the economy has taken a huge toll on the ability of 
artists to make a living selling their art. If you, as an artist, have been 
experiencing a decrease of sales, it might be a good time to step back 
and rethink what you have to offer. 

Review your prior sales. Was there a trend? Did you have a particular 
subject or style that was popular and profitable? Are you still offering 
that subject/style or have you made changes?  If changes have been 
made, monitor the comments to see if your new pieces are being met 
with positive comments. 

Look at the shows/festivals you are doing. Are the shows that were 
once successful still being attended by the same number and type of 
people? If you are doing new shows, are they the type of show that is 
appropriate for what you do? For example, fine art might be more  

CONTINUED ON PAGE 4 

http://teachingartinalabama.blogspot.com/


 

 

 

 

 

 

 

 

 

CONTEST: SUBMIT YOUR T-SHIRT DESIGN! 
 

ANNOUNCING The Painted Bra Art Project 2013 T-SHIRT DESIGN CONTEST: 
 
As we prepare for our 2013 The Painted Bra Art Project we have decided to hold a contest and request that our artistic 
and creative friends help us come up with a great T-shirt Design. For the last 2 years our "Uplift the Girls" t-shirts have 
been a hit, and this year we'd like you to put a creative spin on that theme. 
 
The Painted Bra Art Project committee will select the winning design and we will credit the winning designer for their 
creation giving you bragging rights, and, of course, a free t-shirt. 
 
We will be accepting submissions through April 30, 2013 for our 2013 t-shirt design. 
 
Finished designs should be: 
(1) measure 12"x12" 
(2) .png format 
(3) limited to 4 colors 
(4) incorporate the words "Uplift the Girls" within the design. 
(5) submit to images@ThePaintedBraArtProject.com 
 
With your design submission, please be sure to include the following: Your Name, Address, Phone and Email. 
 
ThePaintedBraArtProject.com 
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THINK SMALL—CONTINUED FROM PAGE 3 

successful at an art festival than a craft show. 

Finally, take a look at your inventory and how it is priced. Without lowering the prices of 
your standard pieces, are there ways you can offer different products at lower prices? By 
creating an inventory with a range of prices, you will open up possibilities to customers 
that are hesitant to spend large amounts of their money on art. Consider creating a line 
using a different and quicker style or even a different media. Lastly, try creating smaller (or 
less complex) pieces that can be offered at a lower price, without having to compromise 
your current pricing structure. People are still interested in bringing art into their homes – 
they just need to find something they really love at a price that will fit into their budget.  

mailto:images@ThePaintedBraArtProject.com
http://thepaintedbraartproject.com/
https://sites.google.com/site/paintedbra/
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— CALL FOR ARTISTS — 

 

BLACK CREEK ARTS FESTIVAL 
   June 8, 10-4 
   Sponsored by Fultondale Arts Council 
   Juried show 
   Deadline: May 24 
   Info: http://www.fultondaleartscouncil.org/ 
 
ART IN THE PARK 
   May 11 
   Deadline: April 15 
   Gamble Park, next to Jasper campus of Bevill St. Community                                                                      
 College 
   Info: http://artsofwalkercounty.org/ 

ART IN THE PARK 
   September 1, 2013 
   Sponsored by Scottsboro Three Arts Club 
   King Caldwell Park, Scottsboro 
   Info: www.threeartsclub.org 
 
HOMESTEAD HOLLOW – 3 SHOWS 
   Application is for all 3 shows – you can select as many as you 
like, one jury fee for the year 
      May 10 – 12, Deadline April 26 
      October 11 – 13, Deadline Sept. 27 
      November 8 – 10, Deadline Oct. 25 
   Info: www.homesteadhollow.com 
   All shows are in Springville 
 
BLUFF PARK ART SHOW (50th ANNUAL) 
   October 5 
   Deadline May 1 (Late – May $15) 
   Bluff Park/Hoover 
   Info: http://www.bluffparkartassociation.org/ 

 
NATIONAL SHRIMP FESTIVAL 
   October 10 - 13 
   Deadline April 15 
   Gulf Shores 
   Info: http://alagulfcoastchamber.com/pages/exhibitors 

    

 

2013 ENERGEN ART COMPETITION 
 

This year, 258 artists, from across the state of Ala-
bama, sent in a total of 482 pieces of art to be consid-
ered in the 14th annual art competition, organized by 
Energen Corporation. From these, 200 pieces were 
selected for the final round of judging and exhibition. 

The Energen Grand Prize Award went to Dirk Walker 
for “Life on Highland Avenue”. Other category win-
ners were 

* Kelley Alford for “Swimmin’ Hole” (landscape) 

* Jim Denney for “Red-tailed Hawk” (wildlife) 

* John Hyche for “Measure Up” (non-
representational) 

* Patty Ringland for “Rainy Night Lights in Five                           
Points South: (employee choice) 

Honorable mention awards were given to John Kelley, 
John Lonergan, Michael Marlowe, and Taylor White. 

Proceeds from the competition, along with an addi-
tional contribution from Energen, went to Camp Smile
-A-Mile. 

For more information and pictures of the award-
winning artwork, please visit http://
www.energen.com/Community-Relations/Energen-
Art-Competition-493.html. 
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